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What we’ll cover today
Bargain buyer behavior

How to meet your marketing goals

Working with BookBub
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• Service helping millions of 
readers discover great new 
authors and ebooks

• Marketing platform for 
authors and publishers to 
find new readers

What is 
BookBub?
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WHO ARE

BookBub’s 
Readers?
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They’re predominantly female

24%
Men

76%
Women
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The vast majority are over 40
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A significant amount are retired

10%
Employed Part-Time

6%
Self-Employed

7%
Other

40%
Employed Full Time

36%
Retired
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Most don’t live with children

27%
Live With Kids

73%
Don’t Live With Kids
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They’re power readers

74%
Read 4+ Books Per Month

24% 
Read 1-4 Books Per Month

2% 
Read <1 Book Per Month

BookBub Readers
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While they are price sensitive…

$0.99 $1.99 $2.99

Average 
Purchase 

Rate

Purchase rates decline as prices go up
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…they also buy full-priced ebooks

26%
Exclusively purchase 

discounted books 

74%
Purchase full-
price and 
discount books



BookBub 13

They try new authors

have purchased a book 
from an author unknown to 
them because of an ebook

price promotion

95%
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of readers have purchased other books by an author 
that they discovered as part of a price promotion63%

They become loyal, eager fans
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They’re repeat readers

choose new books to read 
because they’re by an 
author they already like

84%
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engaged with an author after 
reading a book by either:

81%
ü Posting a rating/review
ü Following them online
ü Visiting their website
ü Signing up for their newsletter 

They’re engaged
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They follow authors on BookBub
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40+
million

They follow authors on BookBub

author follows 
on BookBub
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They’re influencers

tell their friends about books 
they discover on BookBub

71%
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They are extremely valuable

Read 4+ 
books a 
month

Try new 
authors

Will buy 
full price

Will 
become 
loyal fan
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HOW TO MEET YOUR

Marketing 
Goals

21
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Generate reviews, 
followers, or 
newsletter signups

1
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Get a high volume of downloads

23

11x
more downloads of free
books than $0.99 books

$0.99 Free
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… or discount as low as possible

$0.99 $1.99 $2.99

Average 
Purchase 

Rate

Purchase rates decline as prices go up
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Ask readers to review in back matter

25

of authors who asked 
readers for a review saw 
an increase in reviews

84%
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What’s the best way to get reviews?
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Just ask for them. I don’t “incentivize” people to 
write reviews; I simply ask by explaining how 
helpful it is for not only the author, but for other 
potential readers. I put a request in on social 
media, in my newsletter, and sometimes in the 
back matter of my books suggesting that the 
reader leave a short review.

Colleen Gleason
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Promote your deal

27

Run a Featured Deal Run BookBub Ads
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FEATURED DEALS

ü Drive sales & revenue
ü Become a bestseller
ü Generate exposure
ü Sell other books
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BOOKBUB ADS

ü Advertise any book at any time
ü Control budget & bid
ü Target a custom audience
ü Monitor real-time results
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Boost series 
sales2
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Discount first-in-series book

31

higher increase in sales of 
other series books when the 
first book is discounted vs. 

any other in the series

5x

First in series Other
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Make the first book free

32

8x
higher sales of other 

books in a series when 
the first book was free

Discounted price Free
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Include links in the back matter
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increase in sales of other 
books in the series if links 

are included in back matter

200%



BookBub

Promote your deal

34

Run a Featured Deal Run BookBub Ads 
to fans after deal for book #2

Run BookBub Ads 
to new readers during deal
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Glynnis Campbell sold 100x more 
series books

35

ü $0.99 Featured Deal
ü Promotions on other deal sites
ü Cross-promo with other authors
ü Added buy links to back matter
ü Emailed newsletter subscribers
ü Promoted on social media

insights.bookbub.com/rwa18

https://insights.bookbub.com/rwa18
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Book 1

Book 2 Book 3
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Drive sales 
and revenue3
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Discount popular book to free or $0.99

$0.99

Free
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Make a box set $1.99 or $2.99

39

higher purchase rates for 
box sets than single books. 
Box sets also generate a 

high ROI at any price point.

29%
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Discount for 5 days or fewer

40

4x
increase in post-

promotion revenue if the 
book was discounted for 

5 days or fewer

5 days or fewer Longer than 5 days
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Promote your deal

41

Run a Featured Deal Run BookBub Ads
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Mari Carr & Lila Dubois boosted 
sales 350%
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ü Created a box set for first four series books
ü Added blurbs and buy links to back matter
ü Discounted to $1.99 for 10 days
ü Ran a Featured Deal
ü Emailed newsletter subscribers
ü Promoted on social media

insights.bookbub.com/rwa18

https://insights.bookbub.com/rwa18
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Hit a 
bestseller list4
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Discount most popular book

44

increase in sales when a book 
has at least 150 Amazon 

reviews going into the 
Featured Deal

15%
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Discount the book to $0.99

45

70%
higher engagement at

$0.99 than $2.99
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Concentrate promotions in one week
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New York Times: Sun - Sat

USA Today: Mon - Sun

Wall Street Journal: Sat - Sun
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Promote your deal
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Recommendations
ask other authors to help

Run BookBub Ads 
throughout the week

Run Featured Deal
on a Monday or Tuesday
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RECOMMENDATIONS

ü Completely free
ü Engage with fans
ü Stay top-of-mind
ü Boost exposure
ü Drive sales



BookBub 49

Ask authors to recommend your book

followers reached
200K+

likes
1K+

preorders
70+
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of BookBub’s readers 
buy books based on 

recommendations from 
authors they like

77%
Give back to followers

Kristin Hannah loved 
these! So excited.
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Kelly McClymer hit #87 on the 
USA Today bestseller list

51

ü $0.99 Featured Deal 
ü Promotions on other deal sites
ü Marketing support from retailers
ü Cross-promotion with other authors
ü Emailed newsletter subscribers
ü Promoted on social media

insights.bookbub.com/rwa18

https://insights.bookbub.com/rwa18
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Launch a 
new book5
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Discount backlist book to free or $0.99

53

11x
more downloads of free
books than $0.99 books

$0.99 Free
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Discount when the new book is live
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22x
increase in sales of 

other books authors see 
on the day of their 

BookBub Featured Deal
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Include an excerpt of the new book

55

Authors who included 
a one-chapter 

excerpt in their back 
matter saw the highest 
increase in sales of the 

promoted book

<1 Chapter 1 Chapter 2 Chapters 3+ Chapters
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Promote your deal…
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Recommendations
ask other authors to help

Run BookBub Ads 
throughout the week

Run Featured Deal
on a backlist book
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… and promote the new release!
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Run a Featured 
New Release

Run a New Release 
Alert

Run a Preorder 
Alert

NEW
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PREORDER ALERTS

ü Sent to followers

ü Boost preorders & buzz

ü Flexible & easy to use



BookBub 59

BookBub readers buy books early

have bought a book by an 
author within the preorder 
period or one month after 

launch

75%$
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NEW RELEASE ALERTS

ü Completely free

ü Sent to followers

ü Drive sales & buzz
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FEATURED NEW RELEASES

ü Generate exposure
ü Find new fans
ü Increase launch sales
ü Build buzz

NEW
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Jules Barnard launched a bestseller

62

ü Free Featured Deal on new book’s launch day
ü Promotions on other deals sites
ü Added buy links to back matter
ü Ran BookBub Ads campaigns
ü Cross promotion & newsletter swaps
ü Emailed newsletter subscribers
ü Promoted on social media

insights.bookbub.com/rwa18

https://insights.bookbub.com/rwa18
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For further tips and 
strategies…

insights.bookbub.com

partners@bookbub.com

https://insights.bookbub.com
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Questions?
Get the slides at: insights.bookbub.com/rwa18

Contact us at partners@bookbub.com

64

https://insights.bookbub.com/rwa18

