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What we’ll cover today
How BookBub Ads work

How to set up effective campaigns

How to measure results

Questions
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BookBub Ads: 
The Basics
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Self-serve 
auction ad 
platform
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Benefits of BookBub Ads
9No requirements or selection process

9Available to all book marketers at any time

9Completely customizable

9Easy to track results and edit campaigns
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Creating a BookBub
Ads Campaign
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1. Set Your 
Goals
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What can you do with BookBub Ads?
9Generate exposure & branding

9Drive ROI-positive sales

9Gain new readers

9Reengage existing fans
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2. Choose
a Book
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What can you advertise?
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DiscountsFirst-in-seriesNew releases Full-priced 
booksBox sets
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3. Ad 
Creative
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Image design best practices
9 Keep it simple and legible

9 Clearly signal genre and mood

9 Use the book’s cover 

9 Include a call-to-action

9 Write a short, snappy blurb
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Write a strong hook
9 Deal price

9 Trope that will appeal to 
your ideal fan base

9 Quote from another 
author or a review

9 Comparable books, 
movies, or tv shows   
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Include a deal

more downloads for 
free Featured Deals 
than sales at $0.99

11x
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Include tropes

20.8%
HIGHER CTR

When soldier Marco returns from war, 
he reconnects with his best friend’s 
little sister Alyssa. But now the 
attraction between them can’t be 
ignored… A USA Today bestseller with 
over 3,000 five-star ratings on 
Goodreads.



BookBub 24

Include quotes

increase in clicks if blurbs 
include quotes from 

authors or publications

23%
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Include quotes from authors

higher CTRs when quoting 
well-known authors than 
recognizable publications

30%
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Include comparisons

increase in clicks when 
blurbs include comp titles, 

authors, movies, or TV shows

26%
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4. Click-through
Links
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5. Audience 
Targeting
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Target readers by…

9 Category interest

9 Author interest
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Author targeting = higher engagement

New Adult 
Romance

New Adult 
Romance

+ 8 comp authors

12x
HIGHER CTR

0.14% CTR 1.67% CTR
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Target fans of similar authors
9 Look at also-boughts on retailers

9 Browse popular authors in the genre on retailers

9 Keep an eye out for authors featured on BookBub with 
similar books

9 Check out popular authors in the genre on 
BookBub.com
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Target fans of the book’s author
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Combine authors & categories
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6. Schedule, 
Budget, & Bid
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Choose your schedule & budget

9 Set date range + total campaign budget

9 Continuous + daily budget
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When to use CPM bidding

9 Running tests

9 Short campaigns

9 To maximize reach or spend
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When to use CPC bidding

9 Long-term drip campaigns

9 If you’re focused on ROI

9 Ads for audiobooks or other more narrowly-
targeted content
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7. Putting it 
all together
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Content should inform strategy
New release Æ Target existing fans and new readers

First-in-seriesÆ Hook new readers

DiscountÆ Maximize reach to boost sales

Box set Æ Maximize reach to boost sales and revenue

Full-price book Æ Target narrowly to boost revenue
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Keep purchase price in mind

have purchased a book 
from an unknown author 
because of a discount

95%
choose new books to read 

because they’re by an 
author they already like

84%
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Audience should inform ad creative

Targeted 
new 

readers

Targeted 
existing 

fans
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8. Measuring
Results
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What to look for

9Maximize impressions

9Maximize click-through rate

9Calculate or estimate conversion rate

9Aim for a profitable cost-per-click
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Run test campaigns

9 Edit just one element at a time (image, targeting, etc.)

9 Start with low budgets

9 Use CPM bidding

9 Compare CTR or cost 

9 Continue to test and optimize
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Test and iterate
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Test and iterate

1.67% CTR 1.90% CTR0.84% CTR
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Find case studies, tips, & 
other resources at 

insights.bookbub.com
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Questions?
Get the slides at: insights.bookbub.com/BLC2019

Email partners@bookbub.com
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