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Which best describes you?

ü Self-published author

ü Trad-pubbed author

ü Employee at a
publisher or agency

ü I don’t do these 
awkward polls

Same tho
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Have you used BookBub’s promo tools?

ü Yes

ü No

ü I still don’t do these 
awkward polls
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ü Book discovery service 
with 15M+ members that 
helps readers find new 
books and authors

ü Marketing platform for 
authors and publishers with 
a suite of tools that boost 
discoverability
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What is BookBub?
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8 Tips for Promoting 
a Book Launch
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Understand 
your target 
audience

8

TIP #1
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“I want to reach 
as many 

readers as 
possible!”
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Hook the 
right readers 

with the 
right message 

at the 
right time.
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Which authors write books like yours?
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Which authors write books like yours?

12



BookBub

Where do readers spend time online?
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Where do they find books like yours?
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BookBub Category Subscribers
Crime fiction 3,840,000+
Thrillers 3,360,000+
Historical mysteries 2,830,000+
Cozy mysteries 2,780,000+
Psychological thrillers 2,720,000+
Romantic suspense 1,660,000+
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Who are your genre influencers?

of BookBub readers tell 
their friends about 

books they discover 
on BookBub

71%
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Get blurbs 
from 

authors

16

TIP #2
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“Blurbs don’t 
matter!”
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Who cares about blurbs?

ü In-house marketers

ü In-house sales team

ü Booksellers

ü Librarians

ü Readers (data proves it)



BookBub 19

Blurbs matter

77%
of BookBub’s readers 
buy books based on 

recommendations from 
authors they like

Stephen King loved 
these! So excited.
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Use blurbs in your marketing copy

increase in clicks if 
blurbs include quotes 

from authors or 
publications

23% Just Try To Stop Me
By Gregg Olsen

When a human foot is discovered in the woods, forensic 
pathologist Birdy goes after an ingenious killer. She seeks 
help from detective Kendall… but is she playing right into the 
psychopath’s hands? From a New York Times bestselling 
author.

$2.99 $7.99

Crime Fiction

Amazon

Apple iBooks

Kobo

Barnes & Noble

Google



BookBub

21

Use blurbs in your marketing copy

increase in clicks if 
blurbs include quotes 

from authors or 
publications

23% Just Try To Stop Me
By Gregg Olsen

“Olsen will scare you — and you’ll love it” (Lee Child). When 
a human foot is discovered in the woods, forensic pathologist 
Birdy goes after an ingenious killer. She seeks help from 
detective Kendall… but is she playing right into the psychopath’s 
hands? From a New York Times bestselling author.

$2.99 $7.99

Crime Fiction

Amazon

Apple iBooks

Kobo

Barnes & Noble

Google
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Use blurbs in your marketing copy

increase in clicks if 
blurbs include quotes 

from authors or 
publications

23% Just Try To Stop Me
By Gregg Olsen

“Olsen will scare you — and you’ll love it” (Lee Child). When 
a human foot is discovered in the woods, forensic pathologist 
Birdy goes after an ingenious killer. She seeks help from 
detective Kendall… but is she playing right into the psychopath’s 
hands? From a New York Times bestselling author.

$2.99 $7.99

Crime Fiction

Amazon

Apple iBooks

Kobo

Barnes & Noble

Google

38.9%
HIGHER CTR
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Use blurbs in your marketing copy
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Ask authors to recommend your book

200K+

1K+
70+

followers reached

likes

preorders
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Get existing 
fans to talk 
about the 
preorder
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TIP #3
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“If I tweet the 
preorder link 

100 times, 
people will 

buy!”
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Let existing readers know about it
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ü Send a BookBub 
Preorder Alert (US)

ü Authors with 1K+ 
followers eligible

ü $0.02 per follower

ü Flexible scheduling
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BookBub readers buy books early!

have bought a book 
within the preorder 

period or one 
month after launch

75%
$
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Run ARC giveaways with simple entry
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ü Follow you

ü Tag a friend

ü Comment

ü Like

ü Share
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Offer preorder incentives
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ü Swag

ü Artist renderings

ü Sneak peek

ü Free short story

ü Deleted scenes
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Discount 
an old book 
to get new 

readers
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TIP #4
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“People love 
discounts.”
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of books featured in 
BookBub’s top ten 
categories sell over 

1,000 copies

75%

Reach thousands of new readers…
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of authors reported an 
increase in full-price sales 

of other books after a 
BookBub Featured Deal

90%

…who buy other books at full-price
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Discount a first in series book
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First in series Other

higher increase in 
sales of other series 
books when the first 

book is discounted vs. 
any other in the series

5x
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Choose the lowest price possible

36

75%+
$0.99 $1.99 $2.99

higher response 
rates at $0.99 

than $2.99
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Cross-promote 
the new book 

in your old 
books
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TIP #5
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“I don’t 
have time to 

update my old 
books’ back 

matter.”
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Include links in the back matter
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increase in sales of 
other books in the 
series if links are 

included in back matter

2.2x
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Include an excerpt of the new book

Authors who included 
a one-chapter 

excerpt in their back 
matter saw the highest 
increase in sales of the 

promoted book

<1 Chapter 1 Chapter 2 Chapters 3+ Chapters
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Target ad 
campaigns 
by author 
interest

41

TIP #6
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“I want to reach 
relevant readers 

with my ads.”
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BookBub Ads makes 
targeting easy!

ü Self-serve ad platform

ü Promote any book, any time

ü Easy to customize

ü Easy to track results
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ü Category interest

ü Author interest

The research you did 
from tip #1 will help!

With BB Ads, you can target by…
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Author targeting = higher engagement

New Adult 
Romance

New Adult 
Romance

+ 8 comp authors

12x
HIGHER CTR

0.14% CTR 1.67% CTR
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Target your existing readers
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Target fans of comparable author
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Target fans of comparable author
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Use preorder 
period to 

TEST TEST 
TEST
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TIP #7
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“I know what 
ads readers 

want to 
click on.”
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What you can test
ü Messaging

ü Different blurbs

ü Ad designs

ü Cover designs

ü Targeting
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It’s easy to test with BookBub Ads
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Get results quickly

üYou can start serving ads immediately

üGet results within an hour

üPick a winner using click-through rates (CTR)
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Test and iterate

1.67% CTR 1.90% CTR0.84% CTR
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Stack 
launch week 
promotions
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TIP #8
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“Let’s do this thing.”
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Make sure you get a New Release Alert

ü Completely free

ü Sent to an author’s 
followers

ü Make sure to add the 
book to “My Books” 
page prior to launch
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Submit for a 
Featured New 

Release
ü Reach NEW BookBub 

readers

ü Selection process similar 
to Featured Deals

ü Increase launch sales
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Update your website
Things to update:

ü Homepage branding

ü Books page

ü Bio

ü Media/press kit

ü Upcoming events
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Update your social media branding
Things to update:

ü Twitter header

ü Pinned tweet

ü Facebook header

ü Bios
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Send a newsletter to subscribers
Things authors include:

ü The cover image

ü Blurbs 

ü Retailer links

ü An excerpt

ü Genuine gratitude
BLURBS!
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Announce the launch on social media
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Run BookBub Ads campaigns
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More tactics for promo stacking

ü Newsletter swaps

ü Facebook Ads

ü Podcast interviews

ü Blog tour

ü Storygram tour

ü Giveaways

ü Twitter posts

ü Q&As / AMAs

ü Launch event

ü LITERALLY ANYTHING
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How an Author 
Launched a 
Bestseller
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“If you’re 
traditionally 
published, 
there’s not 

much you can 
do to market 
your book.”
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MEET BRENDA NOVAK
NEW
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PHASE 1

Self-
published 
a prequel
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Why self-publish a prequel?

ü Control pricing and 
discounting

ü Create box set content

ü Grow her mailing list

ü Control cross-promo
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Updated front & back matter

Front: Letter to the reader Back: Excerpt + buy links
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PHASE 2

Promoted 
the 

preorder
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Sent a BookBub Preorder Alert

ü Sent to 13.5K US followers

ü Generated 1K clicks

ü Saw boost in Amazon 
rankings
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Plugged the 
preorder in 
several 
newsletters



BookBub 74

Built buzz via social media
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Built buzz via social media
Create your own!

ü Canva

ü RelayThat

ü GIMP (free 
alternative to 
Photoshop)
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Ran a BookBub 
Ads campaign to 
drive preorder 
sales
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Discounted self-published prequel
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ü Discounted to $0.99 one 
month prior to launch of 
Face Off

ü Ran Featured Deal

ü Generated 6K clicks

ü Drove 1.5K sales
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Ran BookBub Ads to promote discount
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Chose Facebook group’s monthly pick
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PHASE 3

Stacked 
launch day 
promotions
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Sent a BookBub 
Featured 

New Release
ü Sent to Thrillers category

ü Generated 2.3K clicks

ü Drove 400+ bookmarks
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Sent 
newsletter to 
mailing list



BookBub 83

Ran a giveaway on Facebook
ü Prize = Kindle Fire

ü Entry method = 
comment where you 
bought Face Off

ü Included retailer links

ü Ran for one week

ü Got ~2K entries
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Hosted a launch party
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Included Face 
Off in monthly 
Reader Box
(subscription 
service)
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RESULTS
Hit 

USA Today 
Bestseller 

List
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Find case studies, tips, & 
other resources at 

insights.bookbub.com
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Download these slides
insights.bookbub.com/thrillerfest

partners@bookbub.com
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