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The BookBub Ads 
platform
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Why run BookBub Ads?

ü No submission & selection process

ü Narrow targeting

ü Completely customizable

ü Designed exclusively for book 
marketers
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Ads compete in a 
live auction to win 

impressions
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One impression 
= one reader’s eyes 

on your ad
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Six campaign elements 
1. Ad creative
2. Click-through links
3. Audience
4. Schedule
5. Budget
6. Bid
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The BookBub Ads auction

ü You compete with other ads that are targeting the 
same audience to win impressions among that 
audience

ü The auction runs each time a reader opens an email

ü The ad with the highest bid wins the impression 

ü Ads continue competing in the auction until they run 
out of budget or reach the end of their schedule
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The audience
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readers subscribed to 
9 romance categories

13,000,000+



BookBub 16

They’re power readers

58%
Read at least 1 
book per week
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They’re actively looking for books
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They purchase from all major retailers
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They’re price sensitive

$0.99 $1.99 $2.99

Average 
Featured Deal  
Purchase Rate



BookBub 20

They use deals to discover new authors

have purchased a book 
from an unknown 

author because of a 
discount

95%
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63%
have purchased other 

books by an author 
they discovered as part 

of a price promotion

They become loyal fans
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They become loyal fans

84%
choose new books to 
read because they’re 

by an author they 
already like
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Target existing fans
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Strategy #1
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Targeting options

üReading format preference
üRegion
üRetailer preference 
üCategory interest
üAuthor interest
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Author interest
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Target your own fans
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Increase familiarity with your brand
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Increase familiarity with your brand
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When to use this strategy

üPreorders

üNew releases 

üAfter a Featured Deal 
or New Releases for 
Less feature
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Expand your audience
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Strategy #2
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Author targeting = higher engagement

61%
higher click-
through rate

Ads using category
targeting alone

Ads using author
targeting
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Avoid the most popular authors
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Look for similar authors and books
ü Check your also-boughts on retailers

ü Browse retailer bestseller lists 

ü Look for similar tropes or themes

ü Look for similar cover branding

ü Check for compatible distribution
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Leverage your blurbs
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Keep an eye on Featured Deals
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Discover “Related Authors”
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Testing author targets
ü Run multiple campaigns simultaneously

ü Test just one element at a time to isolate the results 
— use the same image and bid when testing targets

ü Set high CPM bids to win impressions quickly

ü Start with low budgets

ü Compare CTR or cost to find the top performers
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How many authors should you target?

One Author
ü Greater control over 

spend/ target

ü Testing ad images

ü Tailoring each image to 
the unique audience

Multiple Authors
ü Quicker campaign set-up

ü Your individual targets 
have smaller audiences

ü You’ve already tested the 
targets and know they’ll 
deliver results
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View stats for multiple author targets
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Save Author Target Groups NEW!
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Category targeting
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Category interest
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Combine authors & categories
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Romance categories
ü Contemporary 

Romance

ü New Adult Romance

ü Historical Romance

ü American Historical 
Romance 

ü Romantic Suspense

ü Paranormal Romance

ü Time Travel Romance

ü Erotic Romance

ü Dark Romance & 
Erotica
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Target erotic content appropriately
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Other categories to keep in mind
ü LGBTQ+

ü Black Stories & Experiences

ü Supernatural Suspense

ü Women’s Fiction

ü Chick Lit

ü Christian Fiction
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When to use this strategy

ü First in series books

üNew releases

üBundles and box sets

üDiscounts
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Use deals to hook
new readers
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Strategy #3
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Book price impacts engagement

higher average CTR for 
ads with with the word 

“free” in the image

32%



BookBub 51

Book price impacts engagement

higher average CTR 
for ads with $0.99 

than ads with $1.99+

31%
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Box set deals drive high engagement

higher average click-
through rates for box set 

Featured Deals than 
deals for single titles

20%
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Pricing info improves conversions
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When to use this strategy

ü Limited-time discounts

üPermafree or perma-
$0.99 books

üDiscounted bundles or 
box sets
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Promote multiple 
books at once
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Strategy #4
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Advertise multiple books 



BookBub 57

Drive follow-on sales with a deal

22x
increase in sales of 

other books authors 
see on the day of a 

Featured Deal



BookBub 58

Promote a deal + a new release 
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Promote full series sales
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When to use this strategy

üA campaign for a 
complete series

üPromoting a new release 
in a series
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Highlight tropes
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Strategy #5
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Popular tropes on BookBub right now
ü Marriages of convenience and fake 

relationships

ü Babies

ü Relationships with bosses 
(Contemporary, New Adult, Erotic)

ü Mail order brides (American 
Historical)

ü Finding your fated mate (Paranormal)
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Tailor your targeting to match

üChoose targets who write similar 
tropes and themes

üCustomize which story elements 
you highlight for different 
audiences 
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When to use this strategy

üAnytime! 

üPromoting higher-priced 
books

üNew release campaigns

üPromoting first-in-series 
books
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Drive steady sales
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Strategy #6
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Pick the right book to promote

üChoose a popular book at 
an appealing price

üOptimize the back matter 
to drive follow-on sales, 
newsletter subscribers, or 
reviews 
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Before you start running ads…

üDecide how much you can 
afford to spend on ads

ü Include budget for test 
campaigns

üCheck baseline sales
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Choose your campaign schedule
Set date range + total 

campaign budget
Continuous campaign 

+ daily budget
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Adjust campaigns as needed
ü Set date range for 2 weeks

ü Increased budget daily and 
extended campaign end 
date twice

ü Generated 42k impressions 
and 4,400 clicks in 2.5 
months
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Refresh targets or images over time

üCheck results regularly

üUpdate targets of live ads anytime

üCopy ads and create a new 
version to update images

üPause campaigns to give 
audiences a break
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When to use this strategy

üPromoting first-in-series 
books

üPermafree (or perma-
$0.99) campaigns
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Bidding strategies
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Strategy #7
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Setting a bid
ü Your bid determines how competitive your ad is in the 

auction

ü Your bid is the maximum rate you would pay for 
impressions or clicks

ü We display a range of average winning bids in the 
form

ü Choose between CPM and CPC bidding



BookBub

ü Running tests

ü Short-term campaigns

ü To win more impressions
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When to use CPM bidding
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When to use CPC bidding

ü Long-term campaigns

ü If you’re focused on 
controlling your costs
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One catch with CPC...
ü The auction takes clicks into 

account

ü If your ad stops winning 
impressions, copy it to create 
a new ad and try to improve 
the image or targeting!
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How to decide how much to bid
ü Calculate a profitable CPC rate

ü Bid higher to reach more readers

ü Bid higher for short-term campaigns

ü Bid lower for longer-term campaigns 

ü Bid lower to keep your costs down
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For more marketing tips 
and case studies, visit
insights.bookbub.com
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For personalized advice 
and support anytime, email
partners@bookbub.com
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Questions?
Download the slides at insights.bookbub.com/RAM2022

Get started at partners.bookbub.com

Email partners@bookbub.com


