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#1 
Run Price Promotions
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Increase visibility 
on retailers
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How do price promotions create value?

Boost sales 
and revenue

Hook 
new readers
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Readers use deals to discover authors

are more likely to get 
book from an unknown 
author if it’s discounted

85%
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77%
have purchased other 

books by an author they 
discovered through a 

price promotion

Discounts create loyal fans
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Discounting 
strategies
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Discount a first-in-series

5x
increase in sales of 

other books in a series 
when the first book is 

discounted
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Discount later-in-series books

“With my Christmas River series, 
I’ve had some of my best success 
in giving away the second book 
in the series for free.”

— author Meg Muldoon
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Tiered discounts
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Promoting a 
discount
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Get eyes on your deal

BookBub
Featured Deals 
& BookBub Ads

Notify your 
current fans

Stack other 
promotions

Ask your 
network to 

share
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BookBub Featured Deals

ü Reach millions of readers 
in your genre

ü Generate thousands of 
sales or tens of thousands 
of downloads

ü Increase retailer rankings 
and visibility
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BookBub Ads

ü Promote any book at 
any time

ü Powerful targeting 
options

ü Customizable for any 
goal or budget
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Case study: first-in-series discount

“I hoped that if I moved a lot of 
copies of the series starter, 
read-through of the series 
would eventually lead to 
sales of the new book.” 

— author Danny Knestaut
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Case study: first-in-series discount

Results: Generated 3k downloads of book 1, increased 
paid sales of book 1 after the sale ended, and increased 
sales of book 2 at $4.99
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#2 
Run Giveaways
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How do giveaways create value?

Increase 
reviews

Create visibility 
on social media

Grow your 
following

Reward 
engaged fans
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Giveaway 
strategies
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Free books

ü Grow your mailing list 
or followers

ü Increase reviews

ü Cross-promo with other 
authors
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Bonus content

ü Grow your mailing list or 
followers

ü Reward engaged fans
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Prizes or gifts

ü Reward engaged fans

ü Grow your mailing list or 
followers

ü Create visibility on social 
media
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Creative giveaway prize ideas

ü Custom swag or merch

ü Poster of your book cover

ü Name a character in the 
next book

ü Call with the author
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Promoting 
giveaways
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Where can you promote a giveaway?

ü Backmatter of your ebooks

ü Social media

ü Newsletter

ü Live events

ü Giveaway services 
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#3 
Update Your Branding
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How does a brand refresh create value?

Capture 
attention of 
new readers

Remind fans of 
books they may 

have missed

Stay relevant 
with current 

trends

Increase 
promotional 
opportunities
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Reassess your covers

ü Does your book cover fit in with current top sellers in 
your subgenre?

ü Does it look good in a thumbnail size?

ü Do you get good conversions from advertising or other 
promotions?

ü Do you get good conversions across a series? 
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Review your descriptions

ü Highlight trending tropes

ü Include new blurbs, reviews, 
or accolades

ü Review metadata and 
keywords

ü Analyze conversions
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Promoting 
a brand refresh
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A/B test covers and ad copy

2.9% 3.1% 5.2%
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Market to current fans

ü Share the new cover in your 
newsletter and on social 
media

ü Create urgency to own the 
original version
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Market to new readers

Price Promotions Social MediaAdvertising
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Case study: Jean Gill
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Case study: Jean Gill
ü New covers went live in July

ü Book 1 was selected for a Featured Deal in September 
for the first time in 4 years

ü Sales increased across the series



BookBub

#4 
Create Box Sets
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How do box sets create value?

Increase sales 
and revenue

Reengage 
current fans

Capture new 
readers
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Box sets generate high engagement

29%
higher average 

purchase rates for box 
set Featured Deals than 

single title deals
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Box set
strategies
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Box sets for books in a series

ü First few books

ü Collections of later 
books

ü Complete series
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Other box set ideas

ü Standalone books

ü First-in-series “sampler” from 
multiple series

ü Multiple complete related series

ü Related books from multiple 
authors

ü Include exclusive content
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Promoting 
box sets
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Reach new readers

BookBub
Featured Deals

Other newsletter 
promotions or 

advertising

BookBub
Ads
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Tell your current fans

ü Share links in your 
newsletter

ü Post on social media

ü Encourage them to 
spread the word
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Build excitement
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Case study: Jasper T. Scott 

ü Created a box set of a 
completed series

ü Priced the set at $0.99

ü Ran BookBub Ads 

ü Aimed for a CPC of $0.30



BookBub 47

Case study: Jasper T. Scott 
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#5 
Publish in New Formats
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How do new formats create value?

Reach new 
audiences

Offer new value to 
current fans

Create new 
revenue streams
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Publish in new formats

ü Ebook

ü Print

ü Audiobooks

ü Large print

ü Special print editions

ü Special digital editions
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Promoting 
new formats
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Reach new and current readers

ü Update your website

ü Newsletter

ü Social media

ü Advertising

ü Consider crowdfunding 
platforms for special 
editions
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Promoting new formats on BookBub

Chirp for 
audiobooks

Preorder 
Alerts for special 
ebook editions

BookBub
Ads for 

special editions

BookBub
Ads for 

audiobooks
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#6 
Experiment with 

Distribution
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How does distribution create value?

Reach new 
audiences

Create marketing 
opportunities

Create new 
revenue streams
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Move in or out of retailer programs

ü Use programs like Kindle 
Unlimited or Kobo Plus 
strategically

ü Create urgency for readers



BookBub 57

Expand to new regions and languages

ü Reach new markets and 
audiences

ü Invest in translations

ü Research marketing 
opportunities
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Sell direct to readers

ü Generate more revenue

ü Offer exclusive content or 
deals 

ü Up-sell or cross-sell based 
on purchases
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Promoting 
new platforms
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Reach readers where they are

ü Target new audiences with 
advertising

ü Use BookBub Ads to promote to 
readers on particular retailers

ü Use your newsletter

ü Create urgency with “now available” 
or “last chance” messages
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#7 
Identify Seasonal 

Opportunities
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Capitalize on 
attention for 

current events
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How does this create value?

Identify 
marketing 

opportunities
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Cultural events

ü Sporting events

ü Pop culture

ü News and current events

ü Memes or social media 
trends
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Calendar events 

ü Seasonal reads

ü Major holidays

ü Daily “holidays”

ü Weekly themes

ü Personal milestones
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Seasonal marketing
strategies
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Identify marketing opportunities
ü What upcoming events are relevant to your books?

ü Is your own background or expertise relevant?

ü How would your characters react or celebrate?

ü Don’t forget about generic promotional opportunities
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Seasonal marketing tips

ü Leverage your newsletter

ü Chime in on social media

ü Use seasonal imagery or 
marketing copy

ü Update your Facebook 
cover photo or website 
home page
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#8 
Engage Your Fans
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How does this create value?

Remind them what 
they love about 

your books

Stay top-of-mind 
between releases

Build 
relationships
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Choose a platform

ü Email

ü Facebook group

ü Instagram

ü TikTok

ü Community-building 
platforms
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Share bonus content

ü Bonus prequels, epilogues, 
or short stories

ü Deleted scenes

ü Inspiration or research

ü Alternate cover options

ü Other “behind-the-scenes” 
details
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Recommend similar books
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Create conversations

ü Ask your fans questions 
about your books or 
characters

ü Host an “ask me anything” 

ü Host a read-along

ü Lead a book club
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For marketing tips and 
case studies, visit
insights.bookbub.com
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Get started at partners.bookbub.com

Learn more at insights.bookbub.com

Questions?


