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How to use this guide

In this guide, we’ve collected examples of BookBub
Ads with the highest click rates or most eye-catching
designs, and analyzed what makes them successful
to provide practical design tips you can use to design
your own ad creative.

We've split the guide into two sections — genre

and marketing strategies — so you can refer to the
examples that are most relevant for your books and
goals. For example, if you’re creating ads for a new
fantasy book, check out page 8 for fantasy examples
and page 18 for new release examples. You'll learn
what kinds of image backgrounds, copy, visuals, and
calls to action (CTAs) make BookBub readers click on
the specific type of book you’re promoting, and you
can apply tips from each section to create an effective
design.

We hope you find plenty of inspiration to design your
best BookBub Ads yet!
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A few tips before
we dive in...

1.

@

Some ad design principles are universal. For example,
including a clear CTA is a good practice regardless

of book type! We recommend exploring examples in
other genres as well as your own for plenty of great
design ideas.

Not all genres are represented in this guide, but you
can find all the design tips you need on pages for
similar genres. For example, ads for supernatural
suspense books share a similar aesthetic to ads for
fantasy books.

Testing your ad creative is the best way to ensure
your campaigns deliver the results you want. Learn
more on the BookBub Partners blog about how to test

your ad designs.



https://insights.bookbub.com/how-to-test-your-bookbub-ad-designs-to-get-better-results/
https://insights.bookbub.com/how-to-test-your-bookbub-ad-designs-to-get-better-results/
https://insights.bookbub.com/how-to-test-your-bookbub-ad-designs-to-get-better-results/
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BookBub Ads
EXAMPLES BY GENRE
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Cozy Mystery

LAYOUT

Feature the full book cover or use illustrations to indicate
the genre and content.

BACKGROUND

Use a colorful background or take elements from the
book cover to establish the setting.

COPY

Opt for a playful tone (puns are welcome!) in a spooky or
whimsical font, calling out the characters and themes of
the book.

CTA

Feel free to make it fun!

A Cozy
Mystery
For
Readers
Who Like

MURDER AT LE
BIJOU BISTRO

MURDER
A MAINE

/. COON CH

& Re'cipes
FREE W/KU

start this

Hilarious
ghoSﬂH _ Cozy Mystery!
Series PULTEREEIgTs (I L A
toda e Just .99!

Grab it
ﬂght MEOW!

' Reatl Now! hf@

Humorous Paranormal Cozies

AN EXCOMMUNICATED
— - &P WITCH MEETS A
i st M ETECTIVE SERGEANT
v WHO'S BEEN TURNED
INTO A DOG

W _
/ ST ——— /
?“’ - |wk q‘-lt::..



“Utterly
gripping
and OFlginal.”

ASTEP
PAST

DARKNES®

—ASHLEY WINSTEAD,
author of

Midmight Is the Darkest Hour
(BUY NOW)

VERA KURIA N
2 LY=RA KURIAN

W 5
You'll read all nighe." |
Lee Child

“STUNNING.
~ INTENSE.
BREATHTAKING.
Jo Nesba has written

THE PERFECT

THRILLER."

JO NESB@

Has she already had her FINAL CHANCE
to be the FINAL GIRL?

:SHE'S NO
NAOT APOLOGIES.

" Ve NO MERCY.
5_:9_1? Y NO REMORSE.

> MARY KUBICA

On sale
April 2
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Crime and Thrillers

LAYOUT

Emphasize the book cover or title, using bold text and
contrasting colors.

BACKGROUND

Choose colors or images from the book cover for a
cohesive look.

COPY

Use an intriguing quote or hook. Call out the author name
if you’re targeting the author’s own fans.

CTA

Keep it simple and actionable.
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Fantasy

CAPTIVATING
AND ACTION-

" Srced PACKED.
-‘: baliev D 5 The sexy, addictive,
I_AYUUT 2 ROOMSTICK. to not believe {ND; a!1d unexpected
1 - - 'in witches A fan Gy,
. i ¥ i ' ifs for fans of
. 3 i Te . SARAH J. MAAS &
A standard layout of book cover alongside text works well. i ;‘- : . -*,‘ _ Py, e

BACKGROUND

Use dark colors or atmospheric imagery to communicate
the mood of the story.

COPY

Call out the themes of the book by hinting at the world
or magic system, listing tropes, or making “for fans of”
comparisons. Emphasize if it’'s a book in a series or a
series starter.

CTA

Highlight a deal price to entice new readers.

THE SERIES a8

$0.99

4 55> BUY NOW>>> )

JAYNE FAITH

o -

i)

‘rﬁfﬁ

READ NOW : ONE WEEK
ONLY $2.99

BINGE THE
EPIC
FANTASY
TRILOGY
NOW!

"If you love
shifters,
fae, &
magic, this
is a must
read!™

FREE




BARACK
OBAMA'’'S
SUMMER
READING

MAGGIE
2 : O'FARRELL
New York Times

Best Seller

“An exceptional
historical novel.”
The New Yorker

b
READ NOW

DELE

WEDS
Y E ST \ N h e thrilling eebut_s

“FAST-PACED,

—TAYARI JONES

author of

An American Marriage

Tﬂ:?ﬁi DBANE
~ LEARN MORE

——
Al
A L READ NOW

GLAMOROUS..,

. LOVED
THE GERMAN GIRL?

-

CLICK TO READ AN EXCERPT OF
THE DAUGHTER'’S TALE NOW

' KANSCENDENT “A BOOK OF

KINGDOM BLAZING
& BRILLANCE”
from the bestselling
author of

HOMEGOING

—THE WASHINGTON POST

L
;AR
R asue B
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Avn B

=
ull"‘"“‘
| i \,-t""‘ L

“Magnificent.”
— Rachel Barenbaum, author of
A Band In the Stors and Atamic Anna

armamn publishing
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Historical and Literary
Fiction

LAYOUT

Emphasize the book cover and use a 3D rendering if it’s
available in print.

BACKGROUND

To make ad copy pop, use an uncluttered,
contrasting background.

COPY

Highlight critical acclaim, bestseller status, and the
author name if they have a big platform. Use a typeface
that matches the book cover.

CTA

Keep it simple and actionable.
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Holidays

LAYOUT : ; - Hct Alien
Choose to feature the book cover or instead use imagery g Getitnowt ) SN % . : %?#gggg
to indicate the genre and content. R S arone . Novels!
BACKGROUND

. . . "An entertaining
Use wintery settings and festive color schemes. oy E i
Christmas mystery

COPY Holiday B e . =
!?AIII\I\IJCL;JIT% Romance DEATH Feiges s

Emphasize the price, highlighting any special holiday T e @ Mk o . _.FREE

deals on non-holiday books. e A K Kk s WY . e
N J T ’,J'ff. - AT

CTA :

Make it big and bright! N _ _ Deal-Hunters' Delight!

Top titles 40% off.

Browse Now

' Holiday
Rea d .ll

READ NOW GREGG OLSEN




THE
PROBLEM WHY 1S CONSTANT

CHANGE BAD FOR
WITH BUSINESS?

CHANGE BECAUSE IT'S BAD

FOR HUMAN
PERFORMANCE.

AND THE ESSENTIAL NATURE
OF HUMAN PERFORMANCE

ASHLEY GOODALL

RE

-1 Burstin
. positivity
vnuaseLF gnd joy

A moving
memoir

for anyone
who's ever
loved and
lost a dog

Martina Mars

NOW $0.99

LANGUAGE

\m DONALD|

Have You
Ever
Wondered
What Your
Catlis

ﬁSaying?

READ NOW »

A TIME
FOR
RUMPETS

"An epic account of one of

A T!ME FOR history's most dramatic hattles'
TRUMPETS

THE GERRL0 STUY OF THE MRETLE OF I b

- John Toland

Ll 371 cusiomer reviews:

CHARLES MACDONALD

“Will keep
going
back to
this book
year after
year.”
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Nonfiction

LAYOUT

A standard layout of book cover alongside text
works well.

BACKGROUND

Take colors or elements from the book cover for a
cohesive look.

COPY

Clearly communicate the topic of the book or the value
readers will get from it. Use an intriguing hook or a quote
from well-known authors or publications.

CTA

Keep it simple and actionable.

1
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A
filarious and

. sexy.
This book is a
must-read.

vGrumpy/Sunshine

Romance:
Contemporary and Rom-Com L.

vArrogant Boss
/Feisty Itallan-
American Assistant

CLICK HERE

"You'll fall in love with
the characters and
laugh until your sides
hurt."

| MR, BLOOMSB URY

LAYOUT

Emphasize any elements that make it immediately

READ NOW

clear this is a romance, like an illustration or image of _ ****++’,5
+

‘l"on know that feeling
| when you finisha beok

An all-new,
the characters. opposites-

attract

and your heart is just...
BACKGROUND hockey ,"..;’:L.*..:‘.':.ﬂ‘“.....
romance. T | Felt when | finished
Use purples, pinks, or colors from the book cover. ' JWIN  rHIsBIRD HAS
FLOWN.” —TONYA,
| Hetgalloy Reviswer
PY
G0 READ NOW
Highlight subgenre-specific tropes to appeal to the
right readers. IF YOU LOVE EMILY HENRY
THE ULTIMATE SIZZLING HOLIDAY
CTA 5 “Love and library
- o En books?
Make it actionable and focused on a deal price. . l ! ® | Yes, please!”
- -Lacie Waldon
author of The Layover

ALANA OXFORD
e ——

W OUT NOW — HALF PRICE JUST $0.99

12
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M5 Romance: Erotic

LAYOUT

Make sexy or provocative images of characters from
the book the main focus.

BU7 ONE G T i

BACKGROUND

Use dark colors to contrast the text and evoke the
mood of the book.

COPY
Use words that hint at the spiciness of the content, like
Y AMAZON TOP 30 BESTSELLER Y& “hot” or “steamy.”
kindleunlimited
CTA

Emphasize a deal price.

Target erotic content to readers subscribed to the
Erotic Romance or Dark Romance and Erotica
categories. Learn more about our advertising policies.

Riveting. Steamy. Addictive.

13


https://www.bookbub.com/partners/policies/bookbub-ads
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Romance: Historical

LAYOUT

A standard layout of book cover alongside text
works well.

BACKGROUND

Use an uncluttered background with colors from the
book cover.

COPY

Clearly communicate the historical period and the
mood of the book or tension between characters. Call
out similar books or authors.

CTA

Emphasize a deal price.

' Audiobook

A steamy
listen from
the author of

The Duke Who
Knew Too Much

It’s a battle
of wills in
Victorian
London %
when an By
unintended B J~'.’1{ ¥
flirtation leads ¥y
to wicked
seduction... ¢
. 22

4 (Buy Now! =

- “~Brother's __ A SUPERB-

best friend

15 N7 VALUE BOX
] raus PN T
courtship a4 4/ ENCHANTING
sSecret - HISTORICAL
.. )M’\( smooching : ROMANCES
CBURKE




EPJC SPACE OPERA

g “Brilliant,
S~ breathtakinp?®

“Ou t-freakfng-standingl,fl -

-JOHN WICK
MEETS THE -

MANDALORIAN gf &

MiCHAEL
CRICHTON

THE

| ’I-“ hfﬂ“mﬂ‘dﬂm.

STRAIY

g TS
1-21 f’;

ANDROMED!

BATTLESTAR GALACTICA
MEETS.STAR TREK DOS9!

SCI-FI
SERIES
SALE!

NACE OI’ERA

+ SO\UL MATES

P ENE IES TO
LOVERS
ORDER Now! +
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Science Fiction

LAYOUT

Use dramatic imagery to highlight the setting.

BACKGROUND

Use dark colors to contrast the text and evoke the mood
of the book.

COPY

Call out the particular subgenre of the book or compare
it to similar books or media to catch the attention of the
right readers.

CTA

Emphasize a deal price.

15
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Women’s Fiction

LAYOUT

Emphasize the book cover or heroine.

BACKGROUND

Take colors or elements from the book cover for a
cohesive look.

COPY

Use words that hint at the mood or stakes of the
story and how readers will feel. Include quotes from
recognizable authors.

CTA

“Read now” or “shop now” are common phrases.

A
Nantucket
inn family

drama!

Perfect feel
good beach
read!

READ NOW

“I’'ve never read

~a s1foryq'|.u‘t.e WE,BA%:,S
like this | LOVED

deeply moving,

complex novel.” 5YC)U ”“"‘!,-...ﬁ
—Jodi Picoult, #1

New York Times

“AN INDELIBLE
PORTRAIT OF
S| WOMEN'S COURAGE
UNDER EXTREME
ADVERSITY.”
—KRISTIN
HANNAH,

ONLY ON SALE
UNTIL JULY 30th

IT COULD Music is her
BE WORSE

freedom.
Judgment is
her jail.

ONLY $1.99

b

(of:1)]
heartbreak
lead to a
new kind of
love?

skin bones

Renee
Watson

READ IT TODAY

LITTLE, EROWMN AND CO.

16
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BookBub Ads
EXAMPLES FOR DIFFERENT MARKETING STRATEGIES

COMPLETE SERIES BOXSET

JAN 10-14 ONLY
165 3-STAR RATINGS

””'M DOWNE

CA ST

()
e .

KRYSTEN HARLOW

’ . ~ How will
HI ] THE "
“YAND BETTER /. : Xl” l) R Hin game e

AN EVERS / S|X

™D )@ LEARN MORE in Lk | ' IfﬁEE V4
¢ ELKIN ST y R -
e S Ve SEE| %L{{; 2 MAYHEM
****-A: il = U A4 AN"

KAZU a
R \ A0k ‘ i PRE-ORDER](IJ
TS MURDER |
- : 2% KNOPF




L SCARYJUST
+ HOWRERLISTIC
RTHISISY.”

A new e
thriller for
fans of
Brad Thor | II ST

and PR( '}'1%:\1('_“_‘."( )kl.
Kyle Mills.

ROSENBERG

READ NOW

with engaging
characters and
a beautiful
love story."

-Coodreads Review

SWIRKOFF
- LEARN MORE

The epicy
series finale
NEW FROM THE is herel

#1 BESTSELLING . .
AUTHOR OF 8 ﬂ
CRAZY RICH A m

ASIANS ”mh -
hﬂﬂlh

ORI
)

A ]Ni;n )
IDNIGH:| , St READ NOW

LEARN MORE
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New Release

LAYOUT

Play around with banners, stickers, and other visual cues
to emphasize that the book is new.

BACKGROUND

Keep it simple to draw attention to the
“new release” message.

COPY

Try creating different versions for new readers (e.g.
compare to similar books or authors) and existing fans
(their favorite character is back!). Include quotes from
early reviews.

CTA

Use “now” to convey urgency, e.g. “buy now” or
“available now.”

Check out more design tips specific to your launch goals:

driving exposure, increasing engagement, or earning a
profit.

18
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Preorder

LAYOUT

A standard layout of book cover alongside text
works well.

BACKGROUND

Keep it simple to draw attention to the
“preorder” message.

COPY

Keep it short and focused on the preorder. Include
early reviews and use “from the author of” to appeal to
existing fans.

CTA

Use phrases like “coming soon,” “preorder now,” or the
book’s release date. Highlight any special release price.

Try using the preorder period to test promotional copy
or even book cover designs for an upcoming release.

How will the
game end?

NEW
FROM THE
AUTHOR OF
NEVER
LET
ME GO

PRE-ORDER NOW

7% KNOPF

E
."‘u-h]l::llll,ﬁ

#HIes

Find out, Jan 3rd. PREORDER TODAY!

DA VINCI
CODE
MEETS
TOMB =~ =&
RAIDER

READ ON 8/11!

AVANTI CENTRAE
SOLSTICE

THE NEW
FRANKIE
ELKIN
THRILLER

Pre-order GI_E_|[J

now GRAND
CENTRAL

F——

RUSSELL SULLMAN

TYPHOON
ACE

PRE-ORDER

19



$1.99 ALL:

DERFL LIIIIIPRU._,

-~ [JANT10- MUNL‘I'
< /| 165 5-STAR RATINGS
1 8.8 8 8 ¢

MU!M DOWNLOAD

50% off!
One week
only for
Barnes &

Noble
: #BookHaul!
STRANGERS
= __u SAVE NOW

Fans of Lee Child won't be
able to put down this
thriller!

If you love Jack
Reacher, you
have got to
meet Black
Ghost.

SALE $2.99
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Free or Discounted Book

LAYOUT

Choose a layout that draws a reader’s eye to the sale
price, whether it’s featured in a banner, button, or
large text.

BACKGROUND

Use an uncluttered background, perhaps in muted
colors to contrast the text, which should be focused on
the offer.

COPY

Put the deal price front and center. Include phrases
like “limited time” or “today only” and highlight retailer
availability if applicable.

CTA

Use bright colors that pop and create a sense of urgency
(try red or yellow).

Ads with the word “free” tend to drive higher click-
through rates than those showing a higher price or no
price at all.

20
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Book in a Series

LAYOUT

You can choose to include more than one book cover to
signal the number of books in the series.

BACKGROUND

Use a simple image or blocks of color to keep the focus
on the offer.

COPY

Call out the number of books in the series, if this is
a series starter, or if it’s a sale across the series. Use
phrases like “start series for free” or “completed
series.” Emphasize a low price to hook new readers.

CTA

Use bright colors that pop and create a sense of urgency
(try red or yellow).

Readers who get hooked on the first book are likely to
keep reading the series, which means more money in
your pocket from each click on your ad!

weSexy firefighters...
Famlly Drama...

BARBARA
FREETHY

EVSGET

A series for Maeve
Binchy fans! <

beginning
to a series!”

aMichelle Vernal

READ NOW

s[1g

START THE

E‘IPJHFIHHl

SERIES FOR

" pOOKeUg |-k
HI._!J
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Box Set

LAYOUT

Depending on the number of books, you can get
creative with how you display the box set! Try a 3D box
set image or the covers of each included book.

. BACKGROUND
F‘ TR % BINGE READ
_'1 @ K ’%I THE COMPLETE Use a simple image or blocks of color to keep the focus
PR DAY DEAL R T SERIES on the offer.
L& po0'e = FREE in Kindle Unlimited!
-y !
Save 5.0 /o, aaiiiN e T COPY
exclusive boxed set a 2
3 books from the Queen of #BookTok = ol b ] (SR Emphasize the deal price and value, using phrases
with bonus sticker sheet THE ry THE Fhe
BARE | NUDE ] E‘?E‘-L'?_,,':T‘ g’gﬁ,‘ﬁ‘ like “complete series,” “complete trilogy,” “save,” or

“binge.” You can also try calling out the number of
books included in the set.

CTA
’ Keep it simple or omit it altogether — the volume of
e i (a1« content makes this type of ad clickable.
LIMITEI]____-

T FULL LENGT

In our Featured Deals emails, box set deals drive 20%

i Euy now at 3 o) o ﬁ " . A
amazoncom > 2 & . kobo e higher average click rates and 29% higher average

purchase rates than deals for single titles.

22



BookBub | Partners
Audiobook

LAYOUT

Emphasize any elements that make it immediately clear
this is an audiobook, including visual cues like an image
of headphones or the Chirp logo.

BACKGROUND

Use simple images or colors to keep the focus on
the offer.

COPY

Communicate value by mentioning the number of
listening hours, a well-regarded narrator, or an audio-
specific award.

CTA

“Listen now” is a common phrase to help signal the book

format. You can also emphasize a deal price here.

Learn more about promoting audiobooks with BookBub
Ads on Chirp, our audiobook retailer.

chirp

AUDIOBOOK DEAL

ORIGINALLY $24:99

LIMITED TIME ONLY
g LISTEN

NOW

FOR

JORATHAN LETHEN

A weekend
like no
-'F'.fn' J'-J-.'".; —.'\:J.ar Dther'
Weekend Read by
= Erin
Bennett

LISTEN NOW

e $1.99

ag team,
Over 18 hours
of scorching
MMEF in duet
audio
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https://insights.bookbub.com/promote-chirp-audiobooks-bookbub-ads/

ad design tips and examples

Visit the BookBub Partners blog for more
insights.bookbub.com/tag/bookbub-ads-designs


http://insights.bookbub.com/tag/bookbub-ads-designs  

